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Figure 1.4 Histogram of alcohol content from FREQUENCIES
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Figure 1.5a Some summary statistics available from FREQUENCIES
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Figure 1,5b Table from MEANS

Summaries of  ALCOHOL ALGOHOL BY VOLUME (IN %1
By levels of  RATING '

variable Valus Label dean Std Dev Cases

For Fniirs Population 4.57T71 5030 33

RATING 1 VFRY C0OOD 4.9000 1783 11

RATING 2 GOOb 4,5706 . 4300 14

RATING 3 FAIR 4.2200 8954 10
Total Casas = 35
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