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1. nitrtiluadn (membership)

2. n~r~~~~rks.lrqu (attendance)

3 . nlrmikiyu3wu~uPilw  7 (contribution)

4 .  niftflunffun7f (membership on comqitties)

5. nVnirJ?iYttMU(I~%  7 (holding offices)
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(Social Stratification Theory)
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1.

2.

3.

4.

(pull. factors)

u.h.nnu (izoals)
I

WlllJl% (belief orientation)

fkhl (value standard)

ii~~un=aullarrul~rrurlr=  lni (habits and custom)

ih?udn  (push factors)

5. n??llh'lnCif4 (expectations

6. n'n y nffu (commitments)

7e n-triWu  (force)

fld.mlba~~ (able factors

8. lsnvl (opportunity)

9. wwawlfn  ( a b i l i t y )

10. fwn&ayu  (awort)
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