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1. fl3llJHUlfJIE)SRtil  *~@hhi’hl%~g~  (Real Estate Business)

?I’?~1  %%anl~lJn<niue"  ol5Wbl~lhhlqWh  “Real Estate” 94dR%*lfiFl

va1uh “Real Estatis Land and Improvements Made to Land, and The

Rights to use Them.”
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1. %MW~l~&lUn?UnlU  (Physical Features) 7&f!

57Rl  (appraiser) iihfja~lQun75
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1 0 1
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1 0 3



1 0 4



1 0 5



1 0 6

aadm51~7 “‘IEinWs~;lu0dtdi3” m1lJ  w.5.u.  aanrsumiIh(aih~  7 )  W.fl.2486
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n. nTqr3sltmau  (Private Sector)

0. .WlR?~lJ’M  (Public Sector W% Government Agencies)

R. SMdVzl0nlsM%CNhl~  CflJlRlJ  ?fhTlHhJ  ( Q u a s i  - P u b l i c

Agencies)

Public SectorI
Private Sector Quasi-Public Sector

n. nmsfh6onau  (Private Sector)

odunuln?utiiu6fiuah

n. tllS@Al~  (Marketing) ~fiIAfl75h!fJLIRfILlJhIl

0. nl5Wi?@  (Production) l&n7~WfiqlLhllsmn’lpI
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tiwmrenau  tdu

1. Y%hUlUdh  (Brokerage Firms)

2. Y%hjRdS5  (Subdividing)

3. l.ShlkUl  (Development)

4. YOh~Olr4’l\r (Construction)

5. i?tolhfll5~~U  (Financial Institutions)

6. lJ5Si?l3lltllflMl  (consultant)

7. $7  1Wl~flFCi  (Individual Engrepreneurs)

41. Snfi~~lJ’lR (Publ ic  Sector )  adhJ?n?ur’%Nrfh?~U

n) fll5th (Financial)

U) ?R~1?~15Ui3hl~i7

a) G%T-dludwrutiohuoh~ q
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4. tink  t ihu

5. nsrns-au  nmu  nsu  du q ~~du$iou

n. aunni5dhJ59a1(lih~  (Q&xi  - Public Agencies)

HJauulUULlU  thifi

1 . ~UlnUnl5hhU  g (Trade association)

2. o~~n75~~~un?JH7Pran4‘ls  (Non - Profit Organization)

3. mfw5a4buti5z~nd  (International Organization)
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?un75%iI?5Rllh  r5l~~~au~?l5~l~~~uW~u~~~nl5malm  (Market Forces)

%~kO~LfiUhU  Local Market Force H%  National Market Force

~w5l%o~:ij~,%wa~sa~~an5~n~~mum5u~~~5~~a~u~l~~~n~~~

1 . 4amnaun95&ww (Sales Agreement)

2 . famnaU~U5lUa~t&tdllU  q (Listing Agreement)

3. T~MI  (Deed)

4. i%)JQltdl  (Lease contract)

5. i?w+!OYW (Sales contract)

6. i5fVi1lni5Vniau  (Mortgages contract)

7. landIs&  q (Other Documents)



7. &fJlMibfik#WU~~UUl~lJ?l~~~5fi~  (Real Estate Resources)

1 . n’7rf&  (Locat  ion)

2. WllflUtW~lhWENk6hl  (Size and Shape of Land) lfhddfl

mah-dw  fmuu~~  fta-dn  umbuufhu

3. ni5muuwiw ( P . U . D . , Planned Unit Development) %JlTtNl

ilutirasua~~~arbi  uFO~i5.017LRu?~un?5l~~5ICII~~ hkwmhu~53ua~rfb

Highest and Best Use

4. @ti5t:  infl (hwamwhy) ~fiun77ili)im  bRua&  naiuph

(Contour) 5\17M’W%U  (Slope) ~~n?~un~~?7U~nao~n?7U~~~~U  (Direction

and Steepness of Slope) nl\15rlJl&l (Drainage) fll5l%ll9ll%:  (Erosion)

L fhuh

5. ~VIIWJFJU%I  (Condition of the Topsoil and Subsoil) h56111

‘1-1k&ur&l0d~~~5  tfh6;Uauu4~  hmu hmnsiu rfhhu ~ihrn~~ufaiq  Y58:

tnnrodiu  ~a7uu7n~?ulunisna~~i~
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6. nx=r75as  (Surveys) iCiuni5d45aaGiih  ka%ih~5i=f9=aoafJ  3 MJIJ~~

1. nlrif%ao  L%mLLmu (Boundary Sur-vey)

2. nlST75aOQi3215~:nB (Topography survey)

3. fn5r~astWnwu~w  (In - Place Survey)

1 . g~7WbVa9alR15  (Quality) 1~un15~81581~9q~1W4109?d~~Lln5~

afawnl5danha  maanilu~~lw4la~nuftn*ln~s~a~3~~

2. alfpl5~fI~llA%!a~alm'l5  (Durability)

3. klLdaIJ5lWl (Depreciation)

4. ~ti~~LJLI?Uil15fbl&19 (Type of Construction)

5. ti5%:bUr~??gid%I  ( F u n c t i o n a l  P l a n ) L¶%nl5fh'l5W  General

Purpose ~laarnUs~as~~~aYs~~ua~a~~5~i~

6. nl5aOfW~  (Architecturaal  Style)

7. fl75L%Q(il?‘9  (Attractiveness)

8. pYn5tea~uaumalua~m?n~l~  7 (Fac i l i t ies )

hkih?h (Other Improvement)
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diihowilw%n&d;ntjlsfto  fld~ldhqp~  3 tisanis!lo

1. tdkdGi?un75N8m  (Production)

2. nlhtihnlsmalm  (Marketing)

3. nii?&i1un75~~u  (Financial)

nd'd&'wnl5wibI  (Production)

aUbkwuo~nl5w8a  ~5luun~w5ul0anlWtiIu  2 itWlm$  9 A0

1. nl5lllhWniMdbUl  (Subdividing and land Development)

2. nl5fkxfh  (Construction)

nl5UlhlWnk?BlUl~~U  (Subdividing and Land Development)

$5%lJ’NIn75%lU?Il%Q4  (Stages in the Development Process)

~~~u~umeufta~~~uiJo\er~d

1 .

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.
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ni5hi3~  (Construction)

9un95fkMw  dnsaummsjli6k$id

n. n75914u  (Initiation)

Y. m5mwu  (Planning)

51. tll5 lh (Financing)

4. n75tIodh  (Construction)

fll5~~hJtKWll5?lWWU  (Initiation and Planning) ifhA&lWN

rSuusnt&l$s~uoJn~s~~uiur~u~~  ~~~~~u~I~~IQMwu~I~  q 4kmfh1bh~

fhl5fulti-a

@lllll  (Types of Initiation)

VUVl (Size of Operation)

nimwwun~5fh=dw  (Planning Construction)

n15  L 3U (Financing) h5fUl I &J?%l-___

fll5+W19U  (Progress Payment)

L OU7914 (Conditions)

fhWh8 (business Property)

pwn~lfiun~~  (Equity)

nl5h&l\r  (Building) ulhnl5%llol?oanr~u  3 dau ii0- -

n. Building Operators e~~~is~~a~osnisdousi~i  msti5qas-m

ni5uhw  n"ihw Uasni$aiQ5Lue13aiTR$~n~5~1~  7

9. Building cost o~~915~1~~osd1655~~9~~~~~  q 5inGqgtins&

diw+a #11~65wu  uathGkhut4i5  q

R. L a r g e  - Scale Production Operation O~i?i)15fUl6h?h~2l~

UlfdlU  WMWKMJWl5~lM  (Standardization) 6il9  7
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inWWd  ((Technology)

%f’Jn5un~dn?ll~n  (Engineering & Architecture)

nl5&Wll5  (Management)

ni5uomwwu  uouo”ruw  n75o$%h~  7 (Warranty)

U54wW  (Labour  Organization)

n. n15?1WW4U5aUW??  (Long Term Planning) ll%~~dWn75l~U

uaanl5~Twl5

41. fll5Ufl5%bJlcR5g.lU  (Rising Standard) L~u~~lL40~R?llJLBlAi)~

uiwn75n5dh

Ufh&lUnl5OI~  (Marketing)

n. n~ri4~6hmi5917u  (Promotion)

?I.  nl5hll5&&U  (Property Management)

nisd4k&un75wu (Promotion)
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A : Attention

I : Interest

D : Desire

A : Act ion

(Advertising) nlWw%l&Jhiub(Public  Relation) L¶h%M

w~~o7nfltduoulu~lunq~~  AIDA da Ao~n~nl5Onnl5whlY  (Closing

the sale)

nl5%Inl5n~~~u  (Property Management)



U’k&hUn75~~U  (Financial)

n. %n?5Mr\f&&1  (Methods & Instruments)

Y. tftdiun75~3u  (Institution)

fl. fll53LR5lt~~a’bJt&l4  (Risk Analysis)

3%nl5uatzlf&UdOhU  ‘1 (Methods & Instruments)

~hhm5fIlo “~%qu  (Funds)” b&ofj?UphIoUfll5@J  (Borrow)

muadu3%nisP1i~  7 %o

n95vnm  (Mortgage)

nl5’llf’CauR~Qiuv5ah (Trust  Deeds)

3%nl5dU  7 (Others)
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tsdhhmsr4u  (Institutions)

rra?iiun?sbiiun7513uaodrJ?nu?u  rdu

Stock Institution

Fedual  or State Charter

Public and Quasi - Public Agencies

Saving and Loan Association

Saving And Loan Development

Saving Banks.

commercial Banks

Insurance company

Mortgage Banking

vwkWGuiuP974  q LHi\ld  UUd&W~tdU~U  (Sources of Funds) &JU

‘Lw&wD~~

Pension Fund

Trust

Credit Unions

Individual

Non - Financial Institution (foundation,College,University)

State and Local Government

fll5~tR5lrdfi?lULdUQ  (Risk Analysis)

Borrower Risks

Property Risks
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Market Risks

Legal Risks

Estimating Risks

Sources of Risks

Insurance Risks

Administrative Risks

1 . Interest as the Price of Time

2. Present Value of one Dollar

3. Present Value of one Per Period

4. Use of a Constant Card

5. Compounding Monthly for Monthly Loan Payment
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r

(Regulators)

(Users)

Ir-
4jClUlqlnl~A,(Specialists)



11. ( T e n a n t s  o r  l e a s e s )  k%ri  n@@WIi3khwifJ¶&&ni$J6jlh

niTms’wCisud~u~3nldu  WWiMIi7Ul4lYOUlF)U  (non-owner users) hiWJfhY

wu1uiiu fit11  Qua~~Id~n~~‘wCii\u~ln~?ti~ii8us~ua~aa~u~~u~~  ( long-term

l e a s e s )  1JU  idlmhulu  alm5f7Uk1  W?a75UUWlfhl~tll  5 f&6WliMU  HQa

a?aL¶hlikJuS~u~~:lXdU 1 (short-term) ldu Fja1i%ILk1tlULdUU  1 g u”flflnktl

k+lnaw”niku  6 ~Glou  u~ada#lidl~~~~uou~~uu~~~5~a  rihiu
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3. ndlJ&ih~Wnl5~%4  (Financers,  mortgage Ilenders) L OQil’Wl5d

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~  h&l~(users)  ~6E$hl  (producers)

BJln~asaiaur3u~s~o~ui~  (long-term financing) oinikmi5t3u  (finacers)

wQamiBuni5b9udrw  g (finacial  institutions) ?um5 i3M? n4anl5hm4

‘b859nl5
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‘1. n&J~l&la:u?altU6lUhl  (Land professionals) ‘lfillfi  @W?lJ$:

Ra1LILBua~1$ILitu?iiUn15~30qL5141~~~u, nl5ti5t:1flu57n7  iifk375a14ttt4u?4

lJ5tAuad ni$npmfirndGiufi iindY5a~ (surveyors) %@3ffi iimf

(geographers) ~flfiQlflO4  (urban planner) u’nalukufh  (urban land planner)

iinusr,aus7a7AaUUAl:b~uandr?~  (land valuers, real estate appraisers) 60

lJ%tl5hULdDQ  (urban land managers) lihA!h

R. n&J&lUl0ml5hll5l~U  (Fiancial specialists) GUfi @J

ma7~tBua~1q(ni~G/1uni5~qH7'Sn75*3u~m5~n15  tbu  ikiL$  (ascountants)  u”n%

tmdnist3u (fiancial  analyst) iinidsugfili+m4  (econmist) trkintitbu

fit40  ( lenders) lfhlh

u. n~~B~haaiwhun15HBa  (Construction Experts) 7EiUf1  fidij

rrrafflrnir~~Buaai~iunisoonru~uun~Ei1u9clan55u  bimuita~~wirdi~  v%hh.#nw

hunlsoonu~u  do Sinin3fIan5hQnkn  thuU5anadiau iedinuat&ans  t8ustauq~

il. nthi?lhlalllpr#‘lUnl5mFllmlliWll5WU  (Marketing and selling

professionals)  Qiud  n~uu’n’3a~ifvnua~nl5rn~~rn~~~~n~5~lu  ielu  iX~a5idi
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ma?n(marketing  analysts) hUlU~OOl~W (professional salepersons) 67

TaMNln75WU  (advertising experts) m"3UYWiJlU  (marketing agents) LLRz

UluM~la~~Ml~~~~~~ ( r ea l  e s ta te  brokers )  t&&h

2 . nl5RaUalJhAnl5rdU (Financial Control) nl5Oann~lJlUtta&5~liJu~

Cau”~~~iuWlun~s~SuVa~~~Uia~a~~Wnn5anuad7~jJdian?5n?~Bug5Aeslalrn7wlannru



nlsnaueun1d07%w  (Professional regulations) ~5kO&

w+hA+4i b(o~slirSuaJguaJMnrrftuaiioJ~~9mmaill,~u~JWuy?u~aPwralrin

au~~~~d~iin?s:rli7unsnu~~~~a&nayqu~55ul~55~~~~~mm~~~5~n~~~~g~ua~n15~

tfaiuoiilw tdu tioidln uaa%ans  e~~o~h~oyru?m~5sanauoiilw  ( l i c e n s e )  &asrJ

wMi ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

aon~~Ulu~~lu~?07C(il~LaW78:~dl~~~~nU5~~~u5lnl(valuers);~~~~n~mn75n~~iYtau

(real estate managers) unitaodiaidu  ?uotifhdh~lu  License laws

ihWwm?lynnadl~q~u~~ ) 41  L nwfi~diu  g,,,lGY~~suoyodlm?~~5lt:nolralBwGiluoilJ

Mls”lJn%‘dhGi t$U 6iaknu  (brokers) nhlu0lu (salespersons) iinllsp:tdu

57fi7  (valuers) kfhdiu uonwndi%  ~~1nun1~?'0l~~a1uudsjr~TSua/~~iiunl5~~

bil~~~i~~ma~q~~lm5~1un1~a1~~~~~~mm~?ua~nl5 64 tbu The Nat ional

Association of Realtors (fl~im~nl5bll~~~~rn~i)~~~~~n~) American

Institute of Real Eatate  Appraises, Institute of Real Estate

Management, American Society of Real Estate Counselors, The

National Association of Building owners and Managers I&Idhl
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