
3. A. Edward Spitz, Alan B. Flaschner, “Retailing” 1980, Winthrop Publishers, Inc..

4. Bobd, Westfall, and Stash, “Marketing Research (Text and Cases)” Fourth Edition 1977,

Richard D. Irwin.

5. Delbert J. Duncan, Charles F. Phillipa, Stanley C. Hollander, “Modern Retailing Manage-

ment ; Basic Cloncepts  and Practices”, Eight Edition, 1972, Richard D. Irwin.

6. G.Henry Richert,  Waren  G. Meyer, Peter G. Haines; “Retailing : Principles and Practices”

Fifth Edition 1968, Mcgraw  Hill book Company.

7. Gerald Pintel, Jay Diamond, “Retailing” Prentice-Hall.

MK  374 3 0 7






