ATHIBINGH

Dudick, Thomas S. Handbook of Product Cost Estimation and Pricing.

Englewood Cliffs, New Jersey : Prentice-Hall, 1991.
Evans, Joel R. and Barry Berman. Marketing 4 th ed. New York :
Macmillan Publishing Co., 1980.
Fogg, Davis C. and Kent K. Hounken. "Price-Co§t Planning"

Reading in Marketing Today. New York : Harcourt Brace

Jovanovich Inc., 1985.
Grunenwald, Joseph P. and Thomas T. Vernon. "Pricing Decision
Making for high~Technology Products anc Services"

Marketing 89/90 Annual Editions. ,11th"d Guilford,

Connecticut : The Dushkin Publishing Group, Inc.1889.

Gabor, Andre Pricing : Principle and Practices. Aldershot, Hants =

Gower Publishing Co., 1977. : (reprint 1885).

Heérman, Simon. Price Management. Amsterdam : Elsevier Science

Publishing B.V.1989.
Liversy, E. Pricing. New York : MacMillan Press Ltd. 1876.

Monroe, Kent B. Pricing : Making Profitable Decisions. 2 nd ed.

New York : McGraw-Hill Book Co., 1890.
. "Techniques for pricing New Products and Services"

Handbook of Modern Marketing. 2nd ed. New York : McGraw-Hill

Book Co., 1987.

Montgomerry, Stephen L. Profitable Pricing Strategies. New York @

McGraw-Hill Book Co., 1988.
MK 301 477



Morris, Michael H. Industrial and Organization Marketing. Columbus,

Ohio, Merril Publishing Co.Ltd., 198B.
Mulvihill, Donald E. and Leonard J. Konapa. "Developing Prices

Policies" Handbook of Modern Marketing. New York :

McGraw-Hill Book Co., 198T.

Nagle, Thomas T. The Strategies and Tactics of pricing. Englewood

-

Cliffs, New Jersey : Prentice~Hall, 1987.

Oxenfeldt, Alfred Richard. Pricing Strategies. New York : AMACOM,

1975,
. "A Decision Making Structure for Price Decisions" Reading

in Marketing Today. New York : Harcourt Brace Jovanovich

Inc., 1985,
Oxenfeldt, Alfred Richard and Anthony 0. Kelly "Pricing Consuner

Products and Services" Handbook of Modern Marketing.

2nd ed. New York : McGraw-Hill Book Co., 1987.
Reeder, Robert R., Edward G. Brierty and Betty H. Reeder.

Industrial Marketing : Analysis, Planning and control.

Englewood Cliffs, New Jersy ; Prentice~Ha.l Inc., 1987.
Wilson, David T. "Pricing Industrial Products and Services"

Handbook of Modern Marketing. Znd.ed New York : McGraw-Hill

Book Co., 1987.

A lng

v [ - Y £ s ' -
Mﬂ?%ﬂﬂﬁ&ﬂ@Tﬂﬂﬂﬁ?iMﬁTﬂﬁ, LaﬂNWTﬂWSﬁauqﬂiﬁﬂLﬂ?HﬁﬁTNﬂTuaxﬂwﬂﬁm ¥uem 1-9

JvA3IN 2 u.d.2527.

478 MK 301



Y o o & - .
Tede T lendug, uTﬂu1an11LﬂHﬂﬁﬂUﬂaﬁuLﬁuﬂszLnﬁgmaﬂwnsﬁu, goniiu leune

- € o ¢ ¥ o«
i dunaudaaudaRiuraieind ng WwaTen 1 w.¢.2534.
- cdaw A o I;'Dv a 4 Y
dune aﬂgﬂiuﬂnv, nREMEIIAT, VST L aeE L ATUINTR WNWATIN 1 W.d.2535.

P S S 2 v o o =™ & 't - ~
gﬂu ﬁnumﬂ, ﬂﬁﬂﬁﬂﬂﬂnnﬂuwwguﬂiaquu1Tnﬂ, ﬁwunwuugﬁwaan7muwwanaﬁaﬂ

- ¢ % d
WIWASIN 1 W.H.2534.

<tw & - Cia; & < a £ i PRI SR I T 4 iV
ﬂﬂﬁ LEISOL wardsIIn L& den, Y IHUNBURASUTLAE IR, VIENE T Ine e

- a 4 ¥ -
WY, WANWATIN 1 wW.¢.2534.,

MK 301 479



W

uwr.. AUNNUWURNONENAESUEA M

Ramkhamhaeng University Press.



!
=
L- Y e




