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NAYNENMIAIMUATIA  (Pricing Strategy)

3

nagnsnrsitruaTial utaanld 3 95° fe
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1 1

2. angnsniuasImlagsefiguead

3. nagnInIIimUATIM lasefniut i

1. nagnsNIfMuANMIAUNINAUNY (Cost-Oriented  Pricing
Strategy)
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] 1 (4
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3philip Kotler, Principles Of Mﬁketing. Englewood Cliffs, New Jersey : Prentice-Hall
Inc., 1980. p. 402
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