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u~fwV-&~  Writer’s Digest 4 mu  wm~Wir  tthdhd  4 ~Iszwd Kd:* \I.?’

1. Trade journal k%,tfi  Billboard tt%  Modern Machine Shop

2. Sponsored publications khi American Legion

3. Farm publications khtfi  Soufhern’Hog Farmer

4. Consumer magazines \&ttri  Consumer Reports ttw::  Food & Wine
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Source: Melvin L. DeFleur,  Everette E. Dennis,1994 : 132)

I. Sex, 62 (the largest category);

2. sport, 41;

3. lifestyle and service, 44;

4. media personalities, 41;

5. crafts, games and hobbies, 2?  ;

6. military and naval, 26;

7. metropolitan, regional, and state, 25;

8. gay and lesbian, 22;
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9. fishing and hunting,l8;

10. home service, 28.

Consumer magazines: t~~~nU~lS~tr1l~O~~~lUttW4M~~~‘il  v&mkdhnuiin  fno%~

~\l%&.?lU  L’IJM  Reader’s Digest, Life. Ebony, N Guide tm:Sports  Illustrated.
,

Businesspaper press) LdId Electronic Business, Modern Machine Shop tL%  Publisher

Weekly.

W?lU~tPlW%%d  farm press t& Farm journal tt% Agribusiness.

Newsmagazines: fhwmhrln%  L~ld~~~uwcs::~~izI’IIlpm.L~sL~~“l ?%&I  Time,

Newsweek LtA::  U.S. News & World Report.
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Sex magazine: t~ld~WU~74~~~~~~~lldt’ilW1-n~~lv;7~~ tau Playboy, Playgirl,

Penthouse, Hustler.

Leader, New Republic, The Progressive.

W2li-J~  (intellectual audience) thd Commentary, America Scholar, The New Leader.
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~m”Nlflfli’l  tdw  Atlantic Monthly, Harper’s, Esquire, The Smithsonian bl% National

Geographic.

Men’s interest magakines:  ?hk&kUlM% ~dld True: The Man’s magazine and

Argosy &v~n~~hhhd~U  Sex magazines LtI:: Sporw  rnagazlnes  &lQ¶h  !%I

Gentleman’s Quarter/y ~KZQ%f&d  1 ~f67uf?IJ%  ij,l,~,.~ua~o~u~~~~vl~  7 WlS$lU

Business magazines: .L~‘LlrsRl~nu~lsp~~q~~~l  ~n”Ud  Business  Week l’nilvllilUblU

McGraw-Hill n61U  Fortune %lilVIh~~f~~  a time- Warner publication LL%  Forbes &

hIbttnU&I.hnil  “A Capitalist Tool” tt% Dow-Jones !m”w%cl%!o&~  Barron’s tt%
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