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- fllG4QfilR4?U~FVW  (Intrapersonal communication)

- fllG4QkWdTWh~~Fl~~  (Interpersonal communication)

- flldQ~l?Yl~NdQ~  (Small group communication)

.-  nl?~QfllTU?fiT?d  (Mass communication)
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and Thomas Samples, 1977:427)

Source : media/Impact, 1996: 6
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Says what (~hfl:~?)

In which channel ? (\ld&~nl~l@

To whom (n’y’lnr)

With what effect ? (u’wnez~o)

aanrnr4la~,sbugsa"na"ruaPss;  (GERBNER’S Model of Communication)

lF&  li%Waf  $&orge  Gerbner ) ~~~~ultlUUil~Q4YlQd?M’UQQ  lasswell

QQ”antBuqdLLuunjiiY:

1. Someone (lilld  1 VI&)

2. perceives an1-J.  event (ryY~tvl~n~rf$

3. and reacts (j; $ji%ll)

4. in a situation (‘\UtMGpld)

5. through some lneans ~~~dl~~?l~~~l~Ul~~dl~)
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9. conveying content (L&&L&trl7)

10. with some consequence (m”?tiw~~?i~~ldn~~~&)

~~~~~~~~~~~~~~~~~~~~~~~~  (The Osgood-Schramm Circular Model)

The Osgood-Schramm Circular Model)
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