
\ 

a ~ J ~ ~ L T J  n i3h ~ f i u ~ f i a ~ r ~ h  
$~8da~uioin~~'aa-dd8n"aw~n"~ 

.1 n u  @o~:crh.slh:mn (International Business) MUIURJ pfimiT61nurlm 
~onauH5aigui~ LJI~IJL~ ~ ~ ~ b r d i t ~ u n i ~ ~ i ~ ~ a ~ u I J ~ r ~ n ~ ~ d  7 t~~~vi 2 d ~ z r n ~  



n i s r l i ~ i i o c t l i i ~ d ~ z r n ~  h~~&sl'J~rdqnd'u q ucia:ds:~n~d,~otJf mniiua l$~:uu 

~~wioi<unurod (Autarky) bawloRnsin6iuiun'~ds:~n~1Bcbq $inisw5jm^Rufi 

~ ~ ~ ~ ~ L ~ ~ I : ~ I ~ ~ ~ ~ ~ : ~ ~ Q ( ~ Q J ~ ~ L O J  6 o u i r ~ o ~ ~ i ~ ~ n d i o i m i ~ n s ~ u ~ d % i ~ ~ ~ 1 d 1 u 1 o  
L L nw qlsd d n ' a ~ n ~ ~ u a a ~ ~ i r m d ~ n ? w u i n , s ~ ~ a u a ~ R  lra:r$! onaiuu~n~uo~ds:rn~ 

n i s ~ n r i o n ' i u i u s : ~ i i ~ d ~ : r n ~ ( ~ ~ r f i ~ ~ u  ni~~ndoriiuiu'luq nddau~iq! a einitl~d'&~f w 

u n~ d d & L wifiaiieu (Mercantilism) ~ d ~ f l u ~ ~ r u ( l ~ n n a i ~ r a o n i l d s r r n n ~ ~ ~ l ~ a u u d n d ~ 6  

rfinainni~a:nuu~la~:~!61 rnu nod41 ufrju yay dI$~iainniskonnuinnii 
u a d d  n i ~ ~ i  r u i  i~M'Yriluannnuni.srni?n rnirfiuu LLR:LLA~JMI w ~ljxIuadoin"l~:rnnd 

dou~ronii gnininjndiai~buu~ uca u a : ~ ~ o u a a i ~ ~ d ~ u d a ~ d a i u u ~ ~ ~ ~ m a s a w ~  I 8 
Y d  u 6 o u i l n u u n i ~ s w ~ ~ i a n f l t i C n d i ~  q I6rauo~u7?nu~:nqw~ni.snisfii 

rEf~1f l r~nni~r ranrdduu~0ui~~~6i~:~ i idd~: rn anni~r in~~~~oird'?eu nisgnuin 

auadnrra:nqw~nidms&ist:~~idd~:rnQ( d~o~iluuuua~u~nnonuieufio~o~yic 

rraznqw~ nis~$rd?uu~%~rfiuu r ~ u u ~ o d  f nlfTn (Davld Ricardo) I6rauo 

~ ~ u a ~ ~ r i l u a n ~ ~ n ~ s r i i ' r = ~ i i d d s : r n ~ [ ~ ~ i i  " b i i d s : r n P l ( [ n ~ n a i u ~ 6 r ~ ~ ~ ~ u n i ~ w ~ m ~ u ~ i  

2 a i inh Id  dT:~n~$unaTr'~anwiin~tb61u"u na:#dgon~un'lC(murod~6~&~~ rdn 

~d?nurfiuuuind~n nazum~~~anir~f i i iu l i lu~~dnra~0~6~ud.r~Sn'nn~wni i  lu 
d d ~%d~d?~u~fiouoinh~d~:bn~(~ I u ~ : u o n ~ ~ n 6 ~ d ~ : u j d n ~ 1 $ i f ~ ~  I I i n  ~aiunqwg n q ~ M  



i f tnn ishsra i i~dsr in~ 1A11ri ncy J~~niu.r~osir?~~wijrnn'md unznqajniscil 

srni i jd3r in~uo~ l~~~d~f-hf i+i i i~ (Heckher-Ohlin theory) l ~ u &  

hcliunisi~~~Ctuy~?io~z~ci?-dzJsr~nfi~uilo~Y'u riuiuuloriiunuincioqsi7-a 
t: a Ian\uqnlanifi%u' (~lobalizationj ~ f luo l i i~u in ndu~wnznaiuiairyriia~Ira'ini~ 

iiiunuuinu nlsftolsioiorn\~1ra~n5an~~a . > nis~au*oPih~~tnisi~olnis61~1"r~1o~ 
dnmf id i~ q f i i k ~ n i s ~ n ~ o u h s f i u ~ u  L ~ ~ J J I ~  u~eniwoinsseclii~dszinq'b6uin 

d P l m  fu d c t n ~ c i i ~  q d f i i n i s d n ~ u f i ~ ~ o s ~ i ~ t i , i s ~ u ~ ~ n i  n n i u ~ s a ~ ~ s r n ~  luoudruinr 

? n v n w  ~ 4 o ~ w o  ~ ~ ' b d i v l i ~ ~ u a n i ~ u s i u r n ~ i o l ~ d ~ ~ ~ ~ ~ ~ n n d ~ ~ d s ~ f i  hulusruz urn 7 
~dnuun i s~ i r i t u~sRo~ i~u6 io~n1d~n~ inc i i ~ds r~n~~ i l u~dnuudd1u  q I r l ~ K u  

a'u.houuinrin ~ $ u  niritoon ni~Ji~~i'ru611tnru5nis d o u d  oys.r~oti'urJx~uwn 

rh~ialu~rern&t~ka G~ciou 7 diuni~~i~d~u~du~uud1n"u~uca'~5-buind~u"~miudi6u 

~ d u  nisl~%n%kunisdrn (Licensing) nis~5i'b~liEluvjU~iimsni~n~qnli (Strategic 

Alliance) ~bu nis~i?iId+~uyu ("Joint %rf"ire) nis&i?ikh J ? U ~  M ~ J  (Direct invest rnent) 
- '* d' ~ilu6u ~ i a t d ~ d ~ ~ u u n i t 6 7 ~ ~ u ~ l y 1 d  q rnnvu idu n i d i  uu~StBnnsoCm6 [Electronic 

commerce) ~ ~ u n i s r ~ s r n o u ~ ~ i ~ n ~ ~ ~ ~ u u ~ ~ * a ~ l i 7 s ~ u ~ m o ~ ~ ~  (internet) dmarcriu 
na~uttuu~~wfcl aiuluiro$'u 

1.4 % n d s - n ~ h i s ~ ~ ~ J u i i q s i i d i g : w ~ ~ ~ d ~ t m ~ '  q 

n i . i ~ i ? i ~ ~ i ~ ~ o ~ r ~ i ~ ~ ~ s f : t ~ , f f ~ $ 1 a " w ~ r J s : : 1 ~ ~ i ~ d 0 ~ 6 u ~ ~ n  7 4 dsznls 76~illri 

1 ) ~ d i 3 l i u ~ o n u i ~  (To\pxpgnd 891es) 
d 

2)  &W Q IL~JHI LIM~JW~'WUIJ~~ (TO acquire resources) 

3) L ~ ~ ~ ~ ~ O ~ ~ L L ~ ~ ~ J ~ Q J W R I ~ ~ ~ L L ~ Z L ~ M ~ ~ ~ ~ ~ ~ J ~ " ~ ~ ~ ~  (TO diversify sources of 

sales a1 

(To minimize competitive risk) 

Ro ~ o z r i i a ~ o n l d f i i ~ i 7 o s r ~ ~ i ~  

~$uu?liv, sony uo~Q4u uirjn . 
General Motor % Q J I M ? ~ Q I ~ J ~ ~ ~  u?l&l Nokia ~ I O J ~ R L L R U ~  lflu6l.4 Li%&II~dld 

d d s onui s u i n n i i n r ~ ~ u ~  o z ~ ~ m n n n ~ s d i p i 7 a n i ~ F i i s r ~ ~ ~ ~ d a s ~ ~ ~  
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d b n o u n ~ ~ ~ i u ~ d ~ n i n  uinr (TO acquire resources) 

, nisrrua~vlirrvld~niwuin.r aiar~~n"d3'm~fiu visau.r~~iulud~ern~rilc 7 

~unudi q rdu nsriu5Gnhd.rrrn~si?J 7 ~n~ouliiu~iuniiwi~11du'ddf ::L~QIQM 1 6 ~ 3 ' ~  

aacrdn5In rdo~oind.rzrn~&ndi~d6u~u?"~~5u LLFK$ILLT~~~'~I 

rl bnonrroiuu~6d~ o ~ c r n ~ a z b b ~ d ~ [ C f i M ~ ? a q G ~  (TO diversify sources 

of sal&s and supplies) 

rdatoinni.rdiriiua.rfia 9. daua:lio~dsriruKu~~a.riiS(;91~a~wBmn'mn" (Product 
, a: 

Life Cycle) orijdq~d j d ~ % d  rr~znneji mdu~nl . r%u1~1~~lm~ddidd3~~nf l  Iud7dtdfiad 

r r a r m n ~ i ~ d d u ~ d u a m n - r i u r & d  o ~ : n i ~ o ~ ~ d v l i ~ ~ v l d d ? " m ~ f i ~ ~ ~ ~ . r a ~ ~ u d ~ ~ d . r r r n f l  

or~ i~~muim~m~i im~f ium' I~6n"~ra~ i  ~ud7di;d~:m~ufiy~inimimrrna~?"m~~u 

~otd?trnmn~iu~fiu.~finni~~~~rdsbiflu~n"u 

b ~ o a ~ ~ ~ i ~ 6 d ~ d ~ ~ n i r ~ d ~ ~ ~ ~ ~ M " ~ ~ d ~ ~  (TO minimize competitive risk) 

claiuui~ninrh~rliqsRorrvlii~d.rrm~ daatntudrrlid L L R Z H ~ ~ J ~ ~ I U ~ ~  

rduulu ni.rrriduir Aor i i~ ind iau l f l$ r~ i~  ~u'ild~umainii~dsrrn~Imuiiw"~ miia q 

0loPZt"Q,j t~umflim~ud~zrnfliuld ~ ~ ~ ~ ~ I L ' E ~ ~ U ~ ~ ~ U L I I ~ W  ~ ~ l ~ d l d 1 1 f  ~bnfl Ld 9604 

ni.rnmnaiu ~~u~lun~.rr~.ri~u'ulos"M'au6~m 

1.5 ~ ~ ~ ~ ' ~ ~ ~ ~ I P ~ ~ ~ ~ Q ~ Z M ~ ' ~ J ~ S Z ~ ~ ~ ~ B ~ ~ ~ ~ P I T ~ ~ $ ~ J T ~ G ~ ~ ~ P U & ~ U ' U  q 

, d ~aaundi~f lq . r f ior t~31cd.r r~n~~~i~rSiu~m.ranr i~ ~rariiunuinrFi6'~ 

~ u n i n l s m a u p f i a ~ u f i o  d.rrnoudi7ufia4di~ 7 636 
1 ) na1uro5~riianM'ini~~iu~nnIuI~"u 1'ur-i nimuuiauHrm7n 5 7 m ~ j 7  

nq.r~mdo'Aam.rC(n'~~u"u i b ~ f l i ~ l $ L n : ~ J ~ ~ ~ n 3  nl.rI$ Internet nid$ E-mail ~ ~ w 6 u  

2) nirr9nrainitni.rciiuacd.rr m ~ d i ~  7 r!i~flni.ruuddin$ auhu'tusi, 

n6o ins ~rarni~lflu?nisdic 7 G1uw.r~ u~ul2iu::n-m .ran ~irrd~Gu 
w d', a. E 

3) ~nir~~uirmiuun~u~a~pn.r.rud~~ 9 ~mu$ni~a~m~vl~quaiuri lJ 7 lu 

n1nY2 ~Aadiuaonaiuw:mqn u ~ r ~ ~ n a i u & u ~ a ~ ~ d . r z n ' a u n i . r . ~ ~ ~ ~ a ~ r v l i i ~ d . r r ~ n ~  

~ d u n i s ~ ~ m ~ u i m . r * l a n i ~ t % ~ ~ ~ i - d ~ a a n  ( ~ x a m  Bank) l a ~ 6 ~  



niwd 1 u u ~ J n l m u l u ~ u s J ~ f i ~ ~ : : t l ? ' l ~ ~ f ~ ~ n ~  (The Usual Patbrn of i~ternationallzatiotion) 

# a l l  : Daniels and Radebaugh, 2001 : 18. 



anr  A n ~ r a u ~ u c i ? l r ~ B ~ i u u a r ~ S d l n  (Impetus for international 

business) 
r u  t: ni.ruuiunilur&iu rUuni.ruuiuniuo~u.rmBrl~l~d 7 u'narwlnkun'irda 

n o u m a ~ n ? i u ~ ~ n i ~ u o ~ ~ n ~ i n i u ~ u d . r : ~ n ~ ~ ~ ~ i i u " u  ~dnKia:u u i u k  oan~dnclim 

ci'l~d.rrrn~ rda~ain kui~d.r:auni.rnl uar i in3iur~o~ d ~ w ~ ~ f i u n ' i u i u n i u ~ u  
t: dr:rnn~riiuu 

thaiuni.ruuionirSqn riluCnunr:ni.ru uiufi'lu~nuru:iiniunu  to 
A u u  ~nnido~di~d.r:mn~i~un'iaan~d~~u:Ji~uf~nn~ucii~d.r:~nn rdof iu~ i r~un~an 

rm:lfinqiuQuu buau~in~niiicii~d.r:~nw ui~njnfii~uldna~ndnimuiuniain 

rB~s'Yrd i~B~.rnoiold 91 1 

unr B n1.r6i~i5wq~iioo1nniur~na~6n.r~niu'Zr1~~dn.r (Internai versus 

external handling of foreign operations) 

~ i luni . rdir~u~f i~f : :~-1i~d.r :~nw63u~~ud~ udirfiuni.r 'liluriniunu~5a ' 

n u n a i ~ d ~ ~ i l o  ~~o. lTorarrmiw~~~n~uuo~~.r :~nwu"uq r i l u a ~ ~ i ~ ~  d~rilw5~ni.ruuiuni 

uo~ui&lu.r:u:~~.rn q r~a6o~ni.rclnn31urih k$a~oikuiGwniunu~~bdi~d.r:~nn 
d r f i i ~ a f i a ~ a c m i w ~ ~ ~ ~ k a u u a ~ d . r : ~ ~ ~ ~ u " u ~  r ~ a d ~ : ~ u u a h r i a r ~ u o r i i . ~ ~ ~ ~ ~ ~  i i~dou 

rfi'lddirfiuni~ ~ ~ ~ V I U L O J  
na 0 unr C ~ ? l u a R ' u b B r a  od7ami~itrni.r (Mode of operations) 

ni.r~irfiu~fio.r:uii~~.r:~nnIu.r:u:~~.rn q u i l i n ~ n o r d u $ i ~ f i i ~ f i a ~ ~ ~ ~ ~ u u  
l u ddnnur iu~hu o~una:fiipfiadi~flrawi:nifd~aan u ~ z ~ i r u i  un:tdoFfiad.r:au 

wah~7as:6u~i ~inni.rd~aanucl:Ji r f i i  8ucinilu66a~n~dunclimr~i~uiu i i 4 b Y  

uuiuni . ra~~~di in?i~a~u.a 'u1ouuin6~ rduni.rrrfi~giuni.rw'In 'Ldiidni.rcldqu 

TauBrlr~ unei'n41~diura~ 

unr D ni.rciibrq.rfiooinM'a~d.rt:~nd~d~~a~ud~t:~nd (Number of 

Foreign countries In which a flrm does business ) 

ni.r~~i~~fia.r:~ii~~.r:~n~~Iu.r:utd~~~.rn ut%rina:dic"rdu~ 1 dr-rnn 

riou u h d o u u u i u n i r ~ u u i n  uclttdahn~iu~urnu ~~~cl:aeaud.r:rruni.rdu 

.r:6ucldath d~uuiunin5i~.~~~iTd@r:~ulcln 
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between foreign and domestic 

countries) 

ijiu lX/~<ulaudau L H U I ~ ~ I M ~ J  

mU (Tangible goods) 

rdu rIbh5iams ~ I H I I L L ~ ~ ~ ~ I J  7 tfl~6u ~ ~ ~ : n i ~ u ~ a a n ~ i u ~ t n i s  (Sewice ~xport 

and import) ~ i lunisd~ a anRucildIri L~~BK+IU fi a~rnui rno 'u i ra~ \  (Invisibles) 

tduESnwwnislflutn~s rdu n~s.rlo.sr#o~~ni~yud~ rrclrn~s~sauw r d u 6 ~  
iSnisriJaan mu~snud~aan%T 2 5+1vq.J 7 I & r M i  I 

1 .r n~s.'Jaanni~bPu (Indirect Exporting) ~ilu5Snisk nand* ~11~61 
v ? o f i ~ h  U flinntindadauii~ud'-i ~ u ~ ~ a ~ u d i ~ d s r m n ~ 6 1 u d 7 ~ v ~ a ~ i c l u n ~ i ~  M$D 

2. r n ~ b $ R n B ~ ~ n i ~ ~ P n  (Lidnslng) 

rilumsdi rlu~sfiolucii~rlsrrnn d $%n5 (Licensor) ludsr rnnw d~ 
aqryimIu91in$ndsr~nn~d~ ~Ou{fuilllnfi (Licensee) Irlns.ru55lun-iru~m ~ ! a  



~ n ~ o ~ ~ u i u n i s h  wn M% drlb dlilunnu'nko~nulo~ J i ~ d i r ~ ~ n i r n i w a d c ~ u v $  

~nu@%n%o:~rTiudisrsu~ii,uu (Royalty) L ~ ~ ~ I V ' I O U   nu t 

3. nir ' If i~nBni~nir61 (Franchising) 

~ilus:uunisfii~sn^s s t ~ i w p n n  2 i]iu l6urif ld'm%ni~nis61 91 

(Franchisor) fiuu~u~M'~a'u~n^ani~nilni (Franchisee) ~~~ntocMuiunis61 ilfi via 
d ~ M " Q  'odd1 rfiuniwn wad~t~u%1.!n7~nia61 In u$dnhi~nisc i i  s:~?luN"$nduuu w 9 1  

l6?uriiilou~~nulu~dciimsu~G~u (Royalty) tduhaouunu a7n~rituulu~vim~nssu 

niminis6iucii~ 9 ldu pi iols~~isu ~~a ro i~~~d rmnr l i nAdm ~?luCu 

f 4 ~ i l ~ t b 6 l ~ ~ b d ~ ~ l V l f l ~ l l ~  ~ ~ ~ i ~ ~ i ~ ( b ~ d ~ : l ~ ~ l l l ~ t v i ~ i $ l d i ~ d 3 t ~ ~ ~ 1  l l 6a l ldJ~~~FI  

dstluat.t+aunic ~ i o  lilunisfauyus:~ii~u^aGn~onaun'ua'puinn"l6 
9 , 4 *  
Y Q c l d Q k ~ E I  Y€Idni~+?uq~ (Joint - Venture) 

$a 8 
I. @huuciatnustnuyu~%ud un:~imnl dfld~fliufi~85iaa$.Jn'u d i M  

~~ud~:h^an iw l6Gni iu iw 'n~d~u~~n ln~-1~~un i~ ln~d iw '~  

2. nisnua~~ia~ia~3uyu.iii!641 u ~ws i r i i  2 uiGvnM'u uyu 

3. rinor3aunis:Mil~u~~n~~~n'uu^a~nL~n 

$06aEl 

1. ~Junisuindo:un~im~llst~~6 ~ d ~ ~ w n ~ u ! ~ h ~ ~ ~ ( i a t ~ t b d a u ~ ~ ~ i ~ \ u ~ u  

ll~t?"rml3dl l~u f~ l~ i l f l  0 ~ a " ~ ~ ~ ~ ~ l L ~ t ~ d  ~ ~ ~ ~ n l t f i 1 ~ l ~ d L ~ i l ~ d l ~ n ' ~  
2. u~nnaiun~o~nj2uniaui~73bd~::n7a6n~u~o ~do~oinsti'o~dfuiau 

bu"iui ~ifua$o~Iunisu?w~s I 
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u 3 r i n h ~ m ~  A~~'iIiJfiinisn 

operation) tJ'fiol~y~fiii''ya(i~J~IiJd*~ LEU 
YJJIU nisf in&~n$o~~ns n i ~ i l n o u ~ u  

y nRinT Y R ~  IL~:L~DI/ILPUTIIT 

(Management Contracts) LUNE~QI~ 

ring) t U ~ i ' ~ ~ l d f n ~ ~ u  f l i i v ~ i  

n;$wsnlucii~d.r:~n~ ICWGR 

cio~nn~n1uyu ~ $ u n i ~ m & l s  



unJmuLod r i o u i ~ 6 ~ f i ~ ~ n h o i m i Q n ~ v o o s i l u n i d i u i a n i . s y ~  ni.rAmdo61uiu 
eY ~ : v i i ~ d s z m ~ ~ ~ ~ i i m u " u  urinisimdo6iiluiulwqnu lrivoiu~irwnrdsr~n~dinuuo 

n i l  ~na:gn~oiim~ai1d~uu~ind3~~n~u~idiuia cioui~doIlinisCii3:~iidd3:r~n 
2 d u  cd d B  uo~dst~nn in i  GnaiutUumuuinuu uun~nsw~~inmmuao~iruJ m'~nuonqwZ 

nidni.r61ls:aii~d3::~nwdh~~ ~%~I~.IVQWB l611ri Q~II Hlia (Adam Smith) 

bbwonqa jnaiul6~Guubmunu~lsd ~ m i m  i n i gn  (David Ricardo) l61nuo nqwz 

naiulRd?iuut3~~Guu~fluu Eli Heckscher Ira: Bertil Ohlin ~61nuonqwijni~Cm133 

~uhuuod~oCuni~w'lpl lfluh dunsmkd~d~al~ubu' i$qnbani~ (Globalization) 

ni3)iils:~ii~rl3: m ~61aiq~nwh~dmiu416u kuld4ini.1~awi:ni~ri~aon~~s:~i 

r~i~r i izu ~ ~ G J L I I L ~ u I M ~ ~  q bdu nis~~7nElunisu'lm (Licensing) n i s f i k l i au lu  

(Joint venture) nils~fldadyu1num.i~ (Direct investment) nis6i~~uu8dnnsoii,n~ 

(Electronic Commerce) LIRE ni~6iuu1n5oiiuBu1moi~~n (Internet) 1fiu6+h 
?n?ds:~~6n'nl.rr~ddi~n"a~:~i idd~::~n~ Bim?ds:n~kKn q 4 d.rrn1.1 

l6~1,ri 1) 1do~6uuomuiu (To expand sales) 2) I ~ D U R ~ J M I L L M ~ J ~ ~ W ~ I ~ S  (To acquire 
d 

resources) 3) LW 0n3:(11u LLV~JIIOS~~~I@~ bb~:LL~id~.iJ'~dd?mq6u (To diversify sources 
dl d  d 

of sales and supplies ) ILa: 4) ~wosmnalu~~ud~unis~bddu'u~lisa'ounqm (To minimize 

competitive risk) 

~ ~ . i J ' u d $ i ~ ~ ~ 3 ~ ~ s : ~ i i d d 3 : ~ n ~ b a ~ ~ ~ ~ u ~ m o t i i d 3 a m ~ ~ a ~ ~ ~ ~ ~ 1 ~ ' u  d3:nou 

Ci?uilaQoii~ q njif 1 ) naiu1airyriim~ini~61u1nnbuIs~ 2) nisbflmn4ni~nisiii 
w dw 

u o ~ d s : ~ n ~ d i ~  q 3) Gnis~auu i~n iuunsu~d~~n~3ur i i~  q us: 4) n i ~ u i ~ u ' u m ~  

P i i a ~ ~ s i d d $ n s ~ m ~ ~ n u ~ n ~ ~ u " u  ~ i ~ l i ~ i d q 3 i i a ~ i ~ f l ~ f i ~ d f i i a ~ ~ n ~ ~ i ~ f l 1 m ~ ~ a i  q' 

5 t n i ~ u i u n i u o ~ p i i o ~ : w i i ~ d s : ~ n ~  ijn~moiuRiniuunud15 go unu A 

n i . r u u i u ~ u ~ 8 ~ i u r r a : : ~ ~ d ~ n  (Impetus for international business) unu B nisdi~Qu 

~fioainniuuonaddn~~niu'Iuod6nf (Internal versus external handling of foreign 
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operations) lrnu C n7l;r~ah ~ 6 ~ n 7 3  (Mode of operations) rrnu D 

fl (Number of foreign countries in which 

a Erm does business) LL~:: LL u;sf ioo~n~nivc~ran~os~d~s~~un~~n"Ib  

ld$rn1waanhu6rrmnd1~~ ( f similarity between foreign and domestic 

countries) 

~ d n u u n l z ~ h k l d ~  r i iupf io3t~i1~d3trm 3 ~ o 1  uzd rruuldari n13imon 

(Exporting) nl~~M>nflun13ufim (Licensing) nl3~~>11%~iJnl361 (Franchising) n13 
t: 

ia~Yp.4 (Joint-Venture) ~ ~ ~ P J ~ U L Q J ~ J ~ U ~  (Wholly Owned Subsidiary) URL$~QI 
d ouq rdu riryrtpvlnrdnr~!?e (Turn key Operation) ~ytlJl6lu~~vll3LrQ:dl rQun13 

(Management Contracts) L L R E ~ ~ ~ ~ I ~ I ' I W ~ ~  (Contract Manufacturing) 
, 




