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3) Lﬁan'::mumdwmwmﬂua:wdagﬁ'ﬂﬁﬁwqﬁu (To diversify sources of
sales and supplies }

4) Lﬁaaﬂn‘nuL‘a'ua'lunwu'doiu'lﬁﬂauﬁqﬂ (To minimize competitive risk)

Lf!mﬁ'uﬂaﬂﬂﬂu (To expand sales)
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of salés and supplles)

iflasenmadn Wugsfio denezdpovszrunulsestinvasndained (Product
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wmatan fov jminenal varsms
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mm"'l 1 lta‘mn'mlmuﬁ":‘nuopﬁﬂ:ﬂ‘i’mﬂt:mﬂ (The Usual Pattem of Intemationalization)
#lan : Daniels and Radebaugh, 2001 : 18.
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un® A n1rtadalniBefunaziBein (Impetus for international
business)
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5. m‘mmmaar‘fwun (Wholly Owned Subsidiary) (umiaimuues
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aulfSouaToudeu Eli Heckscher Wz Bertil Ohlin IWisuangufn1IdnaTs
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Jaqurzmdmudilupsfiswivdszne Sagesedvang 4 deems
Taur 1) WaiRaLon1Y (To expand sales) 2) Wouearumsminens (To acquire
resources) 3) Lﬁanfzmuuﬂﬁwmwua:u“dagﬁ'nﬁa‘i'nqﬁu (To diversify sources
of sales and supplies ) Uat 4) rﬁaaﬂm'mLﬁue'lun’\‘:miqiulﬁdauﬁqﬂ (To minimize
competitive risk)
Tadufmidgsferswirnmasigiulnednnmiludegiu dsney
fwiasuaneg Mk 1) cmutﬁtyﬁﬂm‘.’ﬂmeﬁ’wmﬂhlaﬁ 2) madaisimanmsi
2p3U3EinAeNe g 3) ﬁn'nﬁ'mmnmﬁuﬁ%‘mdaqmﬁudw-] UsT 4) MINUITULeY
mfvlevenelugamalanunnisiiu ldusgsficdudiudesineenlumemelng
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qvﬁnmnmuuanmﬁmg’mulumﬁm (Internal versus external handling of foreign
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operations) Wnu C ANasuUTUTEuas35d1ufiunT (Mode of operations) Unw D
mItufiuriisninie uﬂ‘::mri‘lﬂij%muﬂf:mﬁ (Number of foreign countries in which
a firm does business) Ua: unu E n'nﬁmﬁuq:ﬁﬂmnanﬂwmﬂﬁauﬁﬂﬁwﬂﬁaﬁu
11J§Rn'1wu‘m§am7‘ummhoﬁ% (Degree of similarity between foreign and domestic
countries)

Eﬂuuun’mi-n'lﬂﬁﬁLﬁuq'xﬁm:wiwﬂszmﬁ ﬁumu;slﬂuuu"lﬁuri nIsevBeNn
(Exporting) MIMFENSlunTnda (Licensing) mIliaEmBIna9n1sdn (Franchising) 3
:hw.lv. {(Joint-Venture) msm'qutaaﬁmm (Wholly Owned Subsidiary) u.ﬂ:ﬁ'ryry'l
fuq 15u Fygunadaiade (Tumkey Operation) FygduLimsussdiunTs
(Management Contracts) ua:ﬁmmﬂmwﬁﬂ {Contract Manufacturing)

A10NuNILLN

1. saduwiimiidamnmryessivssniradszing v?aueiaﬁmuﬁaﬂagﬁu
anwasu

2. madhldhmferwivdeinaliiagustasingn 9 axlsne asefing

3. 31Juuumwx‘fﬂﬂﬁﬁLﬁumtﬁwtﬁm:wmﬂszmﬁﬁ“mugﬂuuu 1dun
arlaie uszudazjupuiifnsnisuandwiustinaly 2sefue
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1. AnTwdlseiiun (Mercantilism)
2. naujarwifisSoulnusuynl (Absolute Advantage)
3. noejanwlfiiuudafuudiey (Comparative Advantage)
4. voefnmriaassiuginranlasumsnia (Factor-Proportion)

W b A | -~ ] [ :
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[ ‘: - a_ ) J 3 . )
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» 4 O ‘ L J [] - ] A
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2.2 nquflanulaiisulassuysol (Absolute Advantage) ¥o9 odn wils
(Adam Smith) .
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