R

witdeonsandefomismegsnesenialseme (International  Business
R . 9 = = ] = = dy A W a4 3= | b 4
Communication)  @euiiyayaminoveamsiiouisifine Windny ldSeuimsldnou
samnelumsiigsfesznialszmaludnuazais Wy msvie msdeuay msdedum
msintae madly madaztu madseiude msvudueznmsdadudmass ms
9} o =5 [ A = 1 o =1
sms  Adoudddaglrdnnsdonamnogstizninalsemg malauasnIdoy
o 3 L) [] af o v
WHYIgsNITEINsEmA aapasumsundatims ldnevavmnegsivssnitnlszina
3/ o 3 o
AouvoUoUAMOINTS  Melyn  Sharman  FOIHBIUILMTADIIUNIY
ymnedssudumeiieludua  lumsGouSsanmidens@nnodoansn)gsna
ssnnalszmadifounSeinzdhalsz Tomlumindow  gihgsivssnhalszmaazgi

o104

4
4

o}
2b
C2a,
b4}

If.a9. JYIA

=N )
magshaserelszna
=) =y
AEUIMIEINY

UHINETAHIIHA N




Preface

In the current era of globalization, the world is becoming interconnected
as never before. The emergence of various trade groupings, such as ASEAN,
APEC, ASEM and the WTOQO, means that the possibilities of increased
commerce and trade with other parts of the world is growing with every passing
year, and since English is the “lingua franca” of the intenational business
community, itis vital that those wishing to break into the global marketplace
be able to communicate clearly and effectively in what to many is still a foreign
language.

It is in this context, therefore, that books such as this must be viewed.
The current title provides an invaluable service in that it contains examples of
virtually every type of correspondence used by the global business community,
together with a detailed explanation in Thai to further facilitate understanding
on the part of the reader.

May you, the reader, profit from a close study of the material contained

in these pages, and may your business profit accordingly.

M. Sharman
Deputy Director

Ramkhamhaeng University Institute of Languages



