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(Stimuli)

l Sights

l Soundsl Sounds

l Smells +l Smells +

0 Tastes0 Tastes

l Texturel Texture

‘I‘I

Sensation

f * ,

.

Meaning

r A \

.

Meaning

r A \

sl.!i  5.1 nszu?unl9%l~(The  Perception Process)

vnl5  nitiiyf -103



a~  A~s~nnu~~~m~wn~oni~~~~

(Factors Influencing Perception)





Factors in the situation

0 Time

0 Work setting

0 Social setting

Factors in the perceiver

l Attitudes

l Motives

0 Interests

l Experience

0 Expectations
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F a c t o r s in the target

l Novelty

l Motion

0 Sounds

l Size

0 Background

0 Proximity

(Factors that Influence Perception)
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(Frequently Used Shortcuts in Judging Others)




