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(Factors Influencing Perception)

azatutldatinle WevawaunesgdaRosmitarhuvanisnimos e
-y [ T y :Z ] & L] L 1 nllo L o v o o =4 [ 3
Aanefufredaisineiy fasmlsznauvargadniivin iiannsfuivdeiiadeunsiufla

avALsznaLmaiuliun

ar

1) #nufus (Perceiver)

i
2) Al 5

udvzathusneRivg (Target)

She e

3) anunignd (Situation)

Mo L
Q sksug
{The Perceiver)

t
[

[ 4 1 1Y ¥ < 1 :II ] = L
yanaasiufAsieldnnieaiiaslatanduegiuininasesasilsenay

P
wanenlsenismn
® YiAuARTRIUAARIIY (Attitudes)

a:q’-';aﬁ'l.'i (Motives)

uadsrlamivFaninuaula (Interests)

szaunisafluafs (Past Experience)

®  AUAIANIY (Expectations)

1 3

Q u']'mmﬂﬁ%'ug
(The Target)

o ooy aa . . oy i, X
ﬂn]ﬂmzﬁ]ﬂQlﬂq“N'}ﬂwQ:Z?UE N@V]ﬁWﬂm’ﬂﬂqﬁ\UEﬂ@\iuﬂﬂﬂme YNUEaNTU

] =2

[ | :’1 =l e { Ai 13 o W 1 :'z g L5 =
agfudniwinedulisnrusduneiazhigalaliyanaiuiedaslaldundaieale

o

o - v o Ll Y oy
ﬂﬂwmzmum:n?xﬁgun'w?uﬂmm 1mm

e aauulanini (Novelty) aFnarupumiulanaznszauauaula

104 uni 5 msiuf



o nnadawlv (Motion)
‘ e (Sounds)

o U (Sizej

L] 'ﬁu (Background)

- & aonuwmileu (Proximity)

O #«o1unigns
(Situation)

s

luanuniraiedugaui Wyanafufdssialdsnafuludian
f‘ll L - ¥ 4 '
anunsamdusiwuenisiufrananaliun
®  A0UNTTIATWIAN (Time) , ' .
®  ANUNTOIATUANEIUEIU (Work Setting)
®  anuUnNITRIRUAIAN (Social Setting)
-l -~ v - i e ; i % 1
maiyprsaziufuariiannuddnysadng Awes viawgnisallabeniu
agiuaninareladuseud e (Surrounding Environment) eaziiluiiavuaseiumanusia

lalunsiuf

>

unit 5 mafugf 105



Factors in the perceiver
e Attitudes

e Motives

® Interests

e Experience

# Expectations

Factors in the situation
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Factors in the target
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(Frequently Used Shortcuts in Judging Others)
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1) Selective Perception
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3) Stereotyping
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4) Halo Effect
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