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44- o ~ d d , s ~ n o ~ n u o n B w r d o n i s s l l i  91 (Factors Influencing 

Perception) 
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1 ) RI? t s u ~  (Perceiver) 
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2) hnsupsarfliauiuvlsy (Target) ' 

3) an?uni~& (Situation) 
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0 h y 3 1 ~ ;  (The Perceiver) 
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I 

86 GM425 I 
I 



.\ n? iu~~gow (Proximit 

o noiwnimj (situation) 
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Factors in the situation 
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?8n756unn~~n'Ia'&@~Utd~ q PI (Frequently Used Shortcuts in 

Judging Others) 
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- 4) Halo Effect 
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