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(Cost of Advertising)

164 GM 407



?l7*74ii  12 - 3

Urtit  sales Price AdzdiGIg
(fhm:.rands) ($ per  unit) ($ thousands)

92.8 7.80 66.6
92.5 7.90 68.3
92 5 7.45 65.4
!42.0 a.45 685
9 2 . 1 7.75 C6.Q
90 9 8.80 70.2
90.9 8.80 71.9
91 I 8.95 75.2
90 7 8 . 7 5 68.3
90 0 850 640

y1 8.32 68.4

GM 407 165
.



Y&U

(1)
-i-

2
3
4
5
6
7
8
9

IO

Averq!e

Unit
r&r
(thou-
mdr)

(2)
9 2 . 8
92.5
92.5
92 .0
92. I
90.9
90.9
91.1
90.7
90 .0

91.5

(3j (4) ( 5 ) (6)- - - - -
7.80 66.6 9 3 . 2 - 0 . 4
7.90 68 3 92.9 - 0 . 4
i .45 65.4 94 .2 -1.;
8.45 68.5 9I.O I .o
7.75 66.0 93.3 -12
8.80 70.2 89.9 1 .o
8.80 71.9 89.9 I.0
8.95 15.2 89.3 I8
8.75 60.3 90 .0 0.7
8.511 t:+  0 50.9 - 0  9

8 32 63.+
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,&DUAL  AND PREDICTEn  SA1.F.S  BY YEAH;;
Uni t  sales.
ThO”!!andS

I i I I ! I
9 4

1 6 8
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Year

(1)
-i-

2
3
4
5
6
7
8
9
1 0

vnir Aduer- Expected Actual
sales P&2 tiring sales J&v  lerr

(thou-  ($ p e r ($ thou- (from expected
sands) unit) sands) Fig. 6-33 safer

(2) (3) (4) (5) (6)
92.8 7.80 66.6 93.2 --0.4
92.5 7 .90 68.3 92.9 -0.4
92.5 7.45 65.4 94.2 -1.7
92.0 a.45 68.5 91.0 1.0
92.1 7.75 66.0 93.3 -1.2
90.9 8 .80 70.2 89.9 1.0
90.9 8.60 71.9 89.9 1.0
91.1 8.95 75.2 89.3 1.8
90.7 8.75 68.3 90.0 0.7
90.0 8.50 64.0 90.9 -0.9

12 - 5

Eqected Expected
charm mles
due to  based on

odu.- price
(from and

Fig. adv.
6-4) data

(7) (8)
--0.5 92.7
-0.1 92.8
-1.0 93.2

0 91.0
-0.8 92.5

0.6 90.5
1.0 90.9
2.2 91.5

0 90.0
-1.4 89.5
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Y = n+b,,xl+  bn x22
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