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1) t~~l9i~u~~nilu  (consumer price1 2 0 0

2) t7WAl7G-I  (farm price) 180

3) d?LJLdaunWWv  (marketing margin) 120

4) d?uttLi~~~4~nw~?n~  (farmer’s share)

= ~x1*0 40
200

5) d?dfl’Wln~~~~%  (market’s share)

1 2 0
-x100

= 200 60


