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1. k&N  (Title)

2. &J&41  (Problem Statements)

3. ?d7ZSWh4~0t~lVlUl~ (Objectives)

4. %%ftsl:$ (Methodology)

5. nl~t?imknp  (Data Collection)

6. JULkUlfU  (Budget)

7. vll3"Whnln^~~  (Time Schedule)
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4. fl75~%4w~WlaJ~p  (Formulating Hypothesis)
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5.ll?Vh4M~a’m~d~~~d~  (Specifying objectives of study)
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Y = f(x,/x,....x,)
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ptl, = nfmrwdh~abir~ (uinm.n.)

PIT, = mwmwdlniffa~a  (mnm.n.)
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8. nl~nl~auaa#aS~Aal=~~~a~~~ai~~a~a  (Data Processing

analysis and interpretation)
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1. $iTi%lfll  .( Price Indexes)

2. &ifb~%~~f~& (Quantity Indexes)

3. &&$ih (Value Indexes)

4. &&wdf&?~~t&fitflk+4’  (Special-purpose index)
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1. kw&.&b~u’2iri~~i~~~n  (Unweighted Index Number)

2. k?+-&&kIJuusi%&~~n  (Weighted Index Number)

(1) Simple Price Index Number H%.I&~~~RI~~~~~  ~‘+&I

(2) Simple Aggregative Price Index Number %&I  +%blFll~~

(3) Simple Average of Price Relatives Vh?dhll~~~W~LQ~fJ  $‘ol54;a
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(4) Weighted Aggregative Price Index Number M%l&&'l~l7J2.Jd?~
Y 9.

41  Gn $set’ri79tiiPsPrn~~~d~u~m  (Quantity) G&u”

R. Fisher’s Method bUUWaC?~~~ilJs~~~l~~~  Laspeyres Ilt’C

Paasche ~~KXIOW  square root ~o~#F.I

P =

Q =

N =

0 =

n =

3lRl (Price)

Ll%JllU  (Quantity)

+?I&IRI (Price index)

!-JQML  (Summation)

Biuxmmif

flp

fli  ABioanimibauQimC

124 EC 384







WJ1&Jdl&pJElJiltpll  (Problems Statement)
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%myhs~~d~asnlsdnw  (Objectives)
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&t~rU8@~lOa  (Hypothesis)

mmtmmmifdn~i  (Scope of Study)
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%~lliiuJllA%kl (Methodology)

ni~rclsl~~ri?urn~auni-lcn~i~ (Marketing Margin) vmtliiJnlmlFil

n?iuitRneiiJ~vlii~~~i~~~~~~~~  (Farm Price) ~~TIWI~$J%I&I~I  (Consumer

Price or Retail Price) YoJw’R%ft~eilJ  q fhbmimnu

M.M. = Pr - Pf

Pr = Pf + (Tc + Hc + Rs)

P f = Pr - (Tc + Hc + Rs)

da

MM = h&L&amim’m  (Marketing Margin)
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Pr =

Pf -

Tc =

Hc =

Rs =
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2. Y’o&pT$~g~ (Secondary data)
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