v it

.
& ‘g"“‘ i3
st el p

% ¥ :
Rk B i
B 3

- L 4
4.1 A NUUANATINDBVAUAN

- 4 . e ., ¢ y I .
viu3dnranesni IngusTan itundnuuanatvnavduaiiu q lane q

P ] - - - a . > » * " ' .
finonmuaziSn1anan indouin n1anduat Munndvuazinfloniwavguae vz

/

a L -l N -— » 8 . - '- 1
v Wydatuanasane Suuiedofuawin  TustarfuanaraiuTanlad ingua™’ ans
- »” > » - [ - ¥ o . - [ -
nduniinuanmionti lananadl8meiu  aqfilsu aadunslaran asdeidIuns
L] L > r - ’- -
218 lugtuuneie 9 uazarsussyflumeInaneiu Tufl 2524 lafinnsahisaa lu
‘ ‘ - L] » e L] J L] - - »
t3avidnyan il enisusagfione thiaduiadunsoyiliivsasas 15-20 v
[ » - L] . » . ¥ o =
yanduat  58nn9R09 q mafaurseasivadtuuana wyasduainda luirus
» ' '5 s, & ar - -l - » »” 4
novguilanlanedu usil i dugguastidguesgsnanaes gsrvravinlanata 191le
ngAnIsuvavgdo angAnssuvavyde dultevreiiingiing ylanseufazse S
- e e [ £ - » - - L] » - L 4
uazanfiishfn ialnlafuaiuazuinnsidey e Inlasuainumals niauszTum
» »” - » = -4
fgn  ylascaevdadulased desamsusn Fuatuazuinislafinesasde dssnns

Py - . - o> »
fane :T8ms Fanfensrvlalunis#ndula (fongunm ive uazgiuuuyevduan

avInhdua TnuanAtva s ogus Taadadulalavaedfy

. [ L4 . " - . - - »” 4
nsnduai Inurnarelis s Temia wdugsfie nanafe i incauduun

oL A -~ w ol ) o o - -

tuuﬂuﬂﬁﬂLnuTuun1znu1ﬁn1nqoﬁu watansfiuSuroffamat fu n3aluszdusnan

' - Yk am -
i LAvuATitSuaniefaynadly noiuﬂ 4-1

1
—/Roger Sherman, The Economics of Industry, (Boston :
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Producer search goods Producer experience goods
Farm products (unprocessed) 0.27% Farm machinery 1.01%
Metals-mining 0.07 Office and computing
Nonmetallic minerals machines 0.79
{except fuels) 0.27 Metalworking
Logging, lumber 0.18 machinery 0.85
Stone, clay, and glass Basic chemicals,
products 0.59 plastics, synithetics 1.19
Primary metals (e.g., iron Service industry
and steel) 0.28  machines 1.12

Average 0.28% Business services,
except advertising 1.41

Average 1.06%

Consumer search goods Consumer experience goods
Men's and boy's clothing 1.01% Food and kindred 2.27%
Women's, childern's, and Soaps, cleansers, and
infant's clothing 0.62 toilet goods 8.78
Household furniture 1.22 Tires 1.50
Footwear, except rubber 1.47 Appliances 2.27
Leather products 1.85 Clocks and watches 5.10
Retail foodstores 0.97 Hotels and other

Average 1.19% lodgings 2.12

Average 3.67%

#un: U.S. Internal Revenue Service, Source Book of Statistics
of Income, 1972-73
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