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‘David  K. Berlo, The Process of  Communication (New York : Holt,  Rinehart and Winston,

Inc.,  1960),  pp.  10-12.
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I Similarity

Overt

Behavior

Internal

Psychological

nl~~6erswslQns~u~baansoonul  (Overt Behavior) n”El Internal State TW?I~~~"LTI
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Generalized Other’s

Role - Taking Immitation

Similarity
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Berlo, The Process of Communication, p.  17.
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@hl5

I. S~FIII~JJI~~%V?IIXIEI  (To Inform)

2.  ~~?CIRCU  (Teach)

3.  b~~X~l’79malBJW~l%P  (Please)

4. a7‘7oa~uot4siop¶l9 (Propose or

Persuade)

tp=il3

1. L$DW~X  (Understand)

2.  Ll4&nl41  (Learn)

3. L?!~%F%%IFI~IIJJ~~%~  (Enjoy)

4 .  si+amhlluwio~~~ulb%P

(Dispose or Decide)

4Wilbur Schramm, “Nature of Communication Between Humans, “The Process and Effects

of Mass communication, cd. (Urbana, Tll. : University of Illinois Press, I 974),  p.  I 9.

5~s~~  sax-d%,  v&ihmai&  &I  i 9.
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1.3 n12'%XTl~fl~~  (Group Communication) L?h f11Xhpl1, ?llXlkd~lU

1.4 ~I&F-I~~XJ~RWA  (Mass Communication)

5.1 3.3Wilaal9 (Information System) b~uan"E1ni~n%-~iuuos~ia~i~

(Information Flow) nisaerumf  (Publicity)

5.2 fl1%%~15XM~1~~~W1  (Interpersonal Communication)

5.3 nThX?14aJaR%M (Mass Communication)

5.4 niAx=mlauas~n"n7s  (Organizational Communication)
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‘Laurence Urdang, The Dictionary of Advertising, ed. (Illinois : NTC Business Book,

1988). p.  144.
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p.  386.

13Kenneth  E. Andersen, Introduction to Communication Theory and Practice (New

York : Gumming  Publishing Company, Inc., 1972),  p. 218.

14+mau  Buih~,  aon~is~s-nOEl~iE14‘j~iUq~iniS~St~i~~OBJWIP6hb,  2516.
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15~zyp ?kp,  mp~nl~$¶%9  (nq4LW  : b~~~~w"o~l~~Ul~~~lOJdlLLP9-9,  2527),pS~l  34.

16Laurence Urdang, The Dictionary of Advertising, ed. (Illinois : NTC Business Book,

1988),  p.  144.
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