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THE LATEST S.T. DUPONT IS NOT A LIGHTER.

and the craftsmanship that belong only to precious
materials,
8.T. Dupont has created a pen. And another necesgity

has become a luxury, d’)é @ -

ORFEVEES A PARIS

Itis a pen. Like no other.

It does not exist in chrome. It does not exist in steel,
Tt is madc only in solid silver or authentic vermeil. Some models
are even decorated with genuine Chinese lacquer.

This 15 why the S.T. Dupont pen possesses the feel
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