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1. fn~~n~ihn~u  ( Group type)

2. niqq”~~ihuwn  ( Department type er  concentric agency)
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(A Typical Advertising Agency Organization Chart by Function)

dU? : Advertising 'Ilxeory  and Practice, C.H. Sandage  & Vernon Fryburger, 9th ed. Irwin, 1975, p.622.
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~lwUn?ad  ( A r t ) .-
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~wUnW~PI~?u~~~~?n1J~n~l~as~ns~~u(  (Radio and Televloion  Production)
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l~~rU"~5~dlU~lU  (Traffic)



d ll1: Littlefield James E. and Kirkpatrick, C.A.,Advertising-Mass Communi-

cation in Marketing, Third Edition, Houghton Mifflin, 1974. p-427.
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4.1 fpfnma (Characteristic)
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