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¢ Courtland L.Bovie and John V. Thill Marketing (New York : McGraw-Hill, Inc. 1992)
p.151.

3 Eric N. Berkowitzy and other. Marketing third edition (lllinois : Richard D. Irwin, inc.,
1992) p.118.

Y K.H. Chung, Motivational Theories and Practices (Columbus, Ohio, Grid, 1977). See

also A.H. Maslow, Motivation and Personality (New York : Harper & Row, 1970) quoted from Eric

N. Berkowitz and other. Marketing. p.119.
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& Philip Kotler, Marketing Management , sixth Edition (New Jersey : Prentice - Hall,
Inc., 1988}, p 191
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