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ﬁﬂn: Edwards end Lebowitz. p. 454
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rm b3

Closed showcases, top-of-counter displays, wall racks, and
aisle tables create an interesting cosmetic department. (Courtesy G. Fox

& Co., Trumbull, Ct.)
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Edwards and Lebowitz p.457
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nm 4.4

Furniture in a series of room settings (architectural
displays) that show merchandise in its proper environment and promote

suggestion selling. (Courtesy Bloomingdale’s, White Flint, N. Bethesda,
Md.)

1. Edwards and Lebowitz. p. 458
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nm k.5

H
":uj'n . Edwards and Lebewitz, p. 459
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Edwards and Lebowitz, P.460
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oM 4.8
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Edwards and Lebowitz, P,461
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oM 4.9

Single item of merchandise, a robe, displayed in an interior

setting.

i’m: Edwards and Lebwitz, p. 461
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Assortment displays of the many and varied categories of
fashion accessories. Here, the merchandise gets all the attention.

1}

(Courtesy John Wanamaker, Lehigh Valiey Mall, Whitehall, Pa.;

#nﬂ: Edwards and Lebowitz, p. 462
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3. Wurmrrnyreiim s ( Ensemble displays )
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Ensemble displays. Spectal display fixtures provide
elegant bathroom settings for related merchandise. {Courtesy Dia-
monds, Paradise Valley Mall, Phoenix, Az.)

#an . Edwards and Lebowitz, p. 463
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dan: Richert, Mayer, Maines and Narris, Retailing, p. 297
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